
 

 

 

 

 

Instructions: Answer the following questions in 2-3 sentences each. 

1. What is the central message of the YES! series? 

2. How does the analogy of a violin relate to the creation of the universe in YES! Volume 1? 

3. Describe two of Dot's "magic powers" and their real-world scientific equivalents. 

4. According to YES! Volume 2, what is the root cause of conflict and "Not Is" behavior 

among people? 

5. List and briefly explain the four People Rules outlined in YES! Volume 2. 

6. What are the four "superpowers" individuals can use to combat fear and promote 

cooperation, as described in YES! Volume 2? 

7. Provide an example of how one of the People Rules can be taken "too far," leading to 

negative consequences. 

8. In YES! Volume 3, who are the "Attention Merchants" and what is their primary goal? 

9. Describe two specific tactics used by the "Attention Merchants" to manipulate users' 

attention and behavior. 

10. How does YES! Volume 3 encourage readers to regain control over their digital 

experiences? 

Answer Key 

1. The central message of the YES! series is that existence is inherently good (“Is! is better 

than Not Is!”), and that love and care for all beings and the environment are essential for 

a flourishing world. 
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2. The violin analogy in YES! Volume 1 explains the vastness of potential (“What Could 

Be!”) before the universe's creation. The music represents the "Song of Possibility," 

which becomes the "Song of Love" called YES! leading to the Big Bang. 

3. Superposition: Like being in two places at once, this is the ability of quantum particles to 

exist in multiple states simultaneously. Entanglement: Like a magic string connecting two 

dots, this describes the instantaneous correlation between entangled particles, 

regardless of distance. 

4. YES! Volume 2 identifies fear as the root cause of conflict and "Not Is" behavior. Fear 

often arises from feeling threatened, leading to actions that contradict the People Rules. 

5. People take care of their families. This emphasizes the importance of kinship and 

protecting those closest to us. People are loyal to their groups. This highlights the 

importance of community and belonging. Families follow their leaders. This 

acknowledges the need for guidance and structure within groups. People are fair to their 

friends. This stresses the importance of justice and equity within social circles. 

6. The four superpowers are: *Kindness: Creating a sense of safety and belonging. 

*Understanding: Reducing threat by fostering empathy. *Respect: Promoting a sense of 

value and importance in others. *Fairness: Ensuring equitable treatment and 

opportunities for all. 

7. "Too Far" Group Loyalty: A school club, while promoting camaraderie among members, 

excludes those outside their group, leading to cliques and a sense of "Us vs. Them." This 

undermines inclusivity and fairness. 

8. The "Attention Merchants" are entities within the digital world that seek to control 

users' attention and behavior for profit. Their goal is to maximize user engagement, 

often through manipulative tactics. 

9. Gamification: Apps reward users with points, badges, or levels, triggering a desire for 

achievement and continued use. *Fear of Missing Out (FOMO): Notifications and 

updates create a sense of urgency, making users feel compelled to constantly check their 

devices. 

10. YES! Volume 3 empowers readers to: *Pause before scrolling, consciously choosing what 

content to consume. *Recognize the manipulative tactics used by "Attention Merchants" 

to stay vigilant. *Actively seek out diverse perspectives and interests to break free from 

algorithmic bubbles. 



Essay Questions 

1. Explore the connection between Dot's "Song of YES!" and the concept of love as the 

"strongest power of all" throughout the YES! series. How do these ideas manifest in 

individual actions and societal harmony? 

2. Analyze the role of fear as a catalyst for "Not Is" behavior in YES! Volume 2. How does 

the book suggest we can combat fear and foster cooperation, both individually and 

collectively? 

3. Discuss the four People Rules as outlined in YES! Volume 2. Are these rules universally 

applicable across different cultures and societies? What challenges might arise in 

upholding these rules in a diverse and complex world? 

4. Critically evaluate the portrayal of technology and social media in YES! Volume 3. Does 

the book present a balanced perspective, or does it demonize digital platforms? How 

can we harness the benefits of technology while mitigating its potential harms? 

5. Imagine a future where the principles of the YES! series are widely embraced. What 

would such a world look like? What individual and societal transformations would be 

necessary to achieve this vision? 

Glossary of Key Terms 

• Dot: The personification of the creative force behind the universe in the YES! series, 

representing the fundamental "YES!" to existence. 

• "Is! is better than Not Is!": The core philosophical principle of the series, asserting that 

existence is inherently good and preferable to non-existence. 

• Quantum Song of Love: A metaphor for the creative and unifying energy of the universe, 

symbolized by Dot's song. 

• Four Fundamental Forces: The forces governing the behavior of particles in the 

universe: Gravity, Electromagnetism, Strong Nuclear Force, and Weak Nuclear Force. 

• Dot's Magic Powers: Quantum phenomena like superposition, entanglement, and 

quantum tunneling, described in accessible terms for children. 

• People Rules: The four foundational rules for human cooperation: taking care of family, 

loyalty to groups, following leaders, and fairness to friends. 



• Superpowers: Kindness, understanding, respect, and fairness - qualities individuals can 

cultivate to combat fear and promote cooperation. 

• IS! Tools: Strategies like listening, communication, empathy, and positive influence, used 

to enact the superpowers and navigate social situations. 

• "Too Far": The concept that even positive principles, when taken to extremes, can lead 

to negative consequences and imbalance. 

• Culture Wars: Conflicts arising from differing values and beliefs, often fueled by fear and 

a sense of "Us vs. Them." 

• Attention Merchants: Entities in the digital world that manipulate users' attention and 

behavior for profit. 

• Must Is: The compelling influence of the digital world, often driven by manipulative 

design and algorithms. 

• Treadmill Traps: Features like notifications and streaks designed to keep users 

perpetually engaged. 

• Algorithms: Sets of rules used by digital platforms to personalize content and 

recommendations, potentially creating filter bubbles. 

• Hall of Mirrors: A metaphor for the curated and often unrealistic portrayal of reality on 

social media. 

• Pause, Think, Choose: A three-step process for regaining control over digital experiences 

and making conscious choices. 

 

 


